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@D SELECT name, grade, COUNT(grade) FROM Customer
GROUP grade;

@ SELECT * FROM Customer WHERE grade=‘SILVER" OR
grade="GOLD’;

@ SELECT age, sex, COUNT(*) FROM Customer GROUP
BY age, sex WHERE address="§-4};

@ SELECT DISTINCT address FROM Customer EXISTS
(SELECT #* FROM Customer WHERE age<30 AND
grade="VIP");
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14.1 A: Good morning. How can [ help you today?

B: Hi, I'd like to send this package to Toronto, Canada.

A: Sure. Please put it on the scale. It's 1.2 kilograms.

Do you want to send it by regular mail or by registered mail?
[ will use registered mail, please. How much is it?

It's 27 dollars plus tax. ?

Yes. I want to buy 10 stamps.
Okay. The total cost is 52 dollars.

Here 1s my credit card.

f
rlo
=y
L)

o
| .

H3yl = o)
HE T U &4 &%

@ May I see your ID card
@ Do you want to add insurance
@ Is there anything else you'd like

@ How many packages do you have

How do our personal relationships affect our health? Social
isolation and loneliness is becoming a public health problem.
According to the World Health Organization, in some countries
up to one in three older people feel @ lonely. Family, friends,
and communities therefore @ are played an important part in
helping us lead healthy lives through: Strong relationships with
family, friends, and colleagues 3 provide emotional support,
skills,

challenges. Ties within and across communities enable people to

allow people to develop social and help them face

help and learn from each other. @ Participating in activities

within the community offers people a sense of purpose and

builds a shared identity.

J 2] 3

18. thg 29 AEoZ 7H e AL2?

15. Hello. I'd like to open a new savings account, please.

Certainly. Do you have your identification card with you?

Yes, here is my driver’s license.

Great. Please fill out this application form. Would you also
like to apply for a check card with this account?
A: Yes, I'd like that. ?

B: It usually takes about 3 to 5 business days for the card
to arrive at your home.
A: Okay. That’s fine.

most

@D Is there an annual fee for this card
@ How long does it take to receive the card
@ Can I use this card for public transportation

@ Does this account come with a physical bankbook

16. o =9 Wizke] 2oz w2 7P Add A2

The formulation of the family as a system in the environment
and of the individual as a subsystem in the family is one of the
dynamic and useful developments i1n mental health
counseling. The family systems concept, although sometimes
presented as a separate theory, is a natural fit with ecological
concepts because both approaches are built on the notion of
interrelationships. Ecological theory adds a key element to our
study of the family system in that it reminds us to include in
our understanding both the physical and the wider social
environment; these are essential components in the quality of
life pertaining to the basic unit of society—the family. The view
of the family in the wider environment expands the concept of
the social environment to include the family’s ability to meet the

members’ physical needs, as well as the impact of such forces

as natural disasters, government policy, and macro economics.

The Green Delivery Initiative of the national postal service has
increased public awareness of energy-efficient logistics while

more sustainable transportation practices by

expanding the use of electric delivery vehicles and reducing

overall carbon emissions.

@ pushing for @ breaking up

@ holding off @ getting over

D External Threats to Family Stability

@ Family Systems in an Ecological Perspective

@ Counseling Approaches to Individual Family Members
@ Social Changes and the Decline of the Family Systems
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In classic free-market economics, economic activity aims to
satisfy consumer demand. People are made happy—human
welfare or well-being increases—when they get what they
desire. Overall human happiness is increased, therefore, when
the overall satisfaction of consumer demand increases. The law
of supply and demand tells us that economies should, and
healthy economies do, produce (supply) those goods and
services that consumers most want (demand). Because scarcity
and competition prevent everyone from getting all that they
want, the goal of free-market economics is to optimally satisfy
wants and thus maximize happiness. Free markets accomplish
this goal most efficiently, according to defenders, by allowing
individuals to decide for themselves what they most want and
then bargain for these goods in a free and competitive

marketplace.

When you meet people for the first time, you can control the
way you look and what you say. But what about something you
have said or done online? Do you know that many employers
review job applicants’ social media posts in their hiring process?
The (A)

example, the websites you visit and the emails you send—is

of data you leave when using the internet—for

your digital footprint. You might not be aware of how your
digital affects real life, but in fact, it can really matter. James
Stewart, an American filmmaker and actor, was fired from his

project because people found some of his old social media posts

@D The aim of economic activity in classic free-market

economics 1s to satisfy consumer demand.

@ Satisfaction level of consumer demand is linked to the

degree of human happiness.

@ Healthy economies produce the goods and services that

suppliers most want.

@ The goal of free markets can be accomplished most

efficiently in a free and competitive marketplace.

(B) .
(A) (B)
@  volume actual
@  volume informative
© trail ethical
@ trail offensive




